
 

 

 

 

 

 

 
 

Android Market Share Rises in Urban China 
  

iOS Makes Strong Gains in the US, but Apple’s Share in China Falls 
to its Lowest Point Since July 2014 

 

London, April 13, 2017 – The latest smartphone OS data from Kantar Worldpanel ComTech shows 

that Android OS share in urban China in the three months ending February 2017 was greater than at 

any time in the previous year, accounting for 86.4% of smartphone sales compared to 77.1% in the 

same period one year earlier. Android share also rose slightly in EU5 from 74.3% to 75.2% of 

smartphone sales in that region, but declined three percentage points in the US, from 58.9 to 55.9%. 

 

Europe’s big five markets include Great Britain, Germany, France, Italy, and Spain.  

 

“Android has achieved continuous growth in China since last February, with its strongest year-on-year 

gains coming in the three months ending February 2017, when its share rose 9.3 percentage points,” 

said Lauren Guenveur, Consumer Insight Director for Kantar Worldpanel ComTech. “As we’ve seen 

in the past, this was due to a strong sales period around Chinese New Year, which is always a busy 

promotional season, particularly for local brands. Huawei, Oppo, Meizu, Vivo, and 360 all posted 

year-on-year growth.” 

 

“In the three-month period ending February 2017, iOS accounted for 13.2% of smartphone sales in 

urban China, a decline of 8.9 percentage points from 22.1% a year earlier. This marks iOS’ lowest 

share since the three-month period ending July 2014,” reported Tamsin Timpson, Strategic Insight 

Director at Kantar Worldpanel ComTech Asia. “That said, iPhone 7 and iPhone 7 Plus remained the 

top selling devices in the region, accounting for 8% of smartphone sales. By comparison, iPhone 6s 

and 6s Plus accounted for 14% of smartphone sales in the three months ending February 2016.”  

 

“While Android continued to make gains in EU5, growth slowed to just 0.9 percentage points between 

February 2016 and February 2017, while iOS gained 2.7 percentage points to capture 21.8% of 

smartphone sales,” said Dominic Sunnebo, Business Unit Director for Kantar Worldpanel ComTech 

Europe. “Growth for Android was strongest in Spain, where Android accounted for 92.2% of 

smartphones sold, a 2.2 percentage point increase from February 2016. Samsung and Huawei, the 

top Android vendors in Spain, experienced modest year-on-year declines, while local brand BQ and 

China’s Xiaomi each grew six percentage points over the past year. Android’s share fell modestly in 

Great Britain, shrinking by 0.5% points to 55% of smartphone sales.” 

 

In the US, Android dropped to 55.9% of smartphone sales in the three months ending February 2017, 

marking another period of year-on-year decline that began in the second quarter of 2016. iOS 

accounted for 42% of smartphones sold in the US, up 3.7 percentage points from 38.3% the previous 

year. iPhone 7 and iPhone 7 Plus remained the top-selling smartphones in the US where they have 

been in the lead since the three months ending November 2016. Although Google Pixel was not 

expected to be a game changer in its first iteration, there were hopes that it might soften the drop in 

Android sales that typically occurs around an iPhone launch.  
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Among US consumers intending to purchase over the next six months, 23% indicate that they will 

consider a Google Pixel. But since its release, Pixel has not been able to surpass 2% of smartphone 

sales, in part because supply constraints have limited its availability. 

 

“The February period is always a challenging time to report on consumer behaviour and plans, 

since many people put purchases on hold following the holidays, waiting for the latest phone 

announcements from Mobile World Congress,” Guenveur said. “The much-anticipated March 29 

announcement of the Samsung Galaxy S8, combined with the somewhat unexpected launch of the 

(PRODUCT) RED iPhone 7 and iPhone 7 Plus, and the capacity upgrade to iPhone SE a week 

before that, may mean that the remainder of Q1 and Q2 could yield some interesting, even 

unpredictable, shifts in the market.” 

 
Note: The Kantar Worldpanel ComTech dataviz can be embedded into online articles for a visual 

representation of Kantar Worldpanel ComTech Smartphone OS market share data. Click here to 

copy the embed code.  

Smartphone OS Sales Share (%)   

Germany 
3 m/e Feb 

'16 

3 m/e Feb 

'17 

% pt. 

Change 

 
USA 3 m/e Feb '16 

3 m/e Feb 

'17 

% pt. 

Change  

 Android  76.6 76.4 -0.2   Android  58.9 55.9 -3.0 

 iOS  16.2 20.2 4.0   iOS  38.3 42 3.7 

 Windows  6.3 3.0 -3.3   Windows  2.6 1.7 -0.9 

 Other  0.9 0.3 -0.6   Other  0.2 0.4 0.2 

GB 
3 m/e Feb 

'16 

3 m/e Feb 

'17 

% pt. 

Change 

 
China  3 m/e Feb '16 

3 m/e Feb 

'17 

% pt. 

Change  

 Android  55.5 55.0 -0.5   Android  77.1 86.4 9.3 

 iOS  37.8 42.3 4.5   iOS  22.1 13.2 -8.9 

 Windows  6.2 2.1 -4.1   Windows  0.3 0.2 -0.1 

 Other  0.4 0.6 0.2   Other  0.4 0.2 -0.2 

France 
3 m/e Feb 

'16 

3 m/e Feb 

'17 

% pt. 

Change 

 
Australia 3 m/e Feb '16 

3 m/e Feb 

'17 

% pt. 

Change  

 Android  71.8 73.4 1.6   Android  55.1 59.5 4.4 

 iOS  19.9 24 4.1   iOS  38.2 38.9 0.7 

 Windows  7.4 2.4 -5.0   Windows  5.8 0.7 -5.1 

 Other  0.9 0.2 -0.7   Other  0.9 0.9 0.0 

Italy 
3 m/e Feb 

'16 

3 m/e Feb 

'17 

% pt. 

Change 

 
Japan 3 m/e Feb '16 

3 m/e Feb 

'17 

% pt. 

Change  

 Android  78.4 79.4 1.0   Android  48.2 53.9 5.7 

 iOS  14.3 15.5 1.2   iOS  50.2 44.8 -5.4 

 Windows  6.7 4.3 -2.4   Windows  0.5 1.3 0.8 

 Other  0.5 0.7 0.2   Other  1 0 -1.0 

Spain 
3 m/e Feb 

'16 

3 m/e Feb 

'17 

% pt. 

Change 

 
EU5  3 m/e Feb '16 

3 m/e Feb 

'17 

% pt. 

Change  

 Android  90 92.2 2.2   Android  74.3 75.2 0.9 

 iOS  9.1 7.4 -1.7   iOS  19.1 21.8 2.7 

 Windows  0.9 0.4 -0.5   Windows  5.9 2.7 -3.3 

 Other  0 0 0.0   Other  0.6 0.4 -0.3 
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About Kantar Worldpanel ComTech’s Smartphone OS Market Share Data  

 

Kantar Worldpanel ComTech’s smartphone OS market share data provides the media and 

businesses with access to the most up-to-date sales and market share figures for the major 

smartphone operating systems.  

 

This information is based on research extracted from the Kantar Worldpanel ComTech global 

consumer panel. ComTech is the largest continuous consumer research mobile phone tracking 

panel of its kind in the world, conducting over one million interviews per year in Europe alone. 

ComTech tracks mobile phone behavior – including phone purchases, bills/airtime, source of 

purchase, and usage. It also delivers additional data to promote an understanding of the drivers of 

share changes, and consumer insight market dynamics. All consumer data in this release excludes 

enterprise sales. 

 

About Kantar Worldpanel 

Kantar Worldpanel is the global expert in shoppers’ behaviour. 

 

Through continuous monitoring, advanced analytics and tailored solutions, Kantar Worldpanel 

inspires successful decisions by brand owners, retailers, market analysts and government 

organisations globally. 

 

With over 60 years’ experience, a team of 3,500, and services covering 60 countries directly or 

through partners, Kantar Worldpanel turns purchase behaviour into competitive advantage in 

markets as diverse as FMCG, impulse products, fashion, baby, telecommunications and 

entertainment, among many others. 

 

For further information, please visit us at www.kantarworldpanel.com. 

Twitter: Google+: LinkedIn: RSS: Newsletter: 

 

About Kantar 

 

Kantar is one of the world’s leading data, insight and consultancy companies. Working together 

across the whole spectrum of research and consulting disciplines, its specialist brands, employing 

30,000 people, provide inspirational insights and business strategies for clients in 100 countries. 

Kantar is part of WPP and its services are employed by over half of the Fortune Top 500 companies. 

 

For further information, please visit us at www.kantar.com 

Twitter: Facebook: Google +: LinkedIn  

 

 

http://www.kantarworldpanel.com/
http://twitter.com/K_Worldpanel
http://plus.google.com/u/0/b/105738375141858079554/+kantarworldpanel/posts
http://www.linkedin.com/company/793257?
http://www.kantarworldpanel.com/global/news-rss
http://www.kantarworldpanel.com/global/#newsletter
http://www.kantar.com/
https://twitter.com/Kantar
https://www.facebook.com/pages/Kantar/248490138604629?ref=hl
https://plus.google.com/+kantar/posts
http://www.linkedin.com/company/kantar

